i’dz

7T RKIEFE (APAC)

1

HICH TS

T7ATRAZXAIVERTIV

APACICBITBFAT7RRAINFTIDEEL
RAECR T4 EEICH-0TEE

JLL SEE A BRIGHTER WAY
B3 WXk EXA

i‘v

TIOTIIR T4y
2025F7H




APACD Z A4 7 RZ A LT IL2025
\
AN

01

APACDIRIR
ELLEZHL —

06

02

A 7 RAEZA KT ILOINES 14
FLLFZHbn —

CDOLR—bMEAVETIT 47 TT !

RBhEv IRV ITBE, ZLT BRI aVICBETE
F9, COR=VIZRDICIE, BR—POELEHBTA V%
IU v LTLIEEL, N




APACD 7 A 7 R & A JLiKkT L2025 (A7)

B ﬁﬁ“ﬁ%{v
X C&IC |

20084 : APACD 7 A 7 R R A LR TIVT — LTT4E

TATRAZAIIKRTIVIE, REROBEFOLOFRELIZERY, ERHSNDB/X
Ty g RR—RICERZH T, FRERV T4 ERIIEEZ -0 LTWS,
RTADRITEEWIFIAI 2 =T DT E L TOMEEZFL, 1 =— A1k
ERARlREIC L TWB, B [/ 00—k TIILIRERE L 2025%Fk
Global Hotel Investment Qutlook 2025 Report Crgsiand & 512, T DHRT
WATIY —FRADFRECZY T4 ERISRCIRI L THY, 77 FEE
ié%i IRELRARBLIORERESZIREL TWE, ZhiE. N Ty bRTIL
7> K1Y —vIZ &k 3Standard International DB, wUF v b - 4>~
’}? F3 3 FIILIZ & BCitizenMDBUN & W\ F- R DEBINEFIH S HEFS
hTH5,

APACIZEWT, FAT7REZANLKTLD b L > FIF20085FE (AKX < B4 38
L. ZOBEBISALIZFHLWS A TREXAIILT T ROEIL, BFE205ERH
BitE LA 572, 2008FE721F T, WXRAlftR ED T T > KA Z O#ls, CRY)
O ERRZE - kL. BETIERELTAECZY 71 EROBRA~NEHKEL
“EBAEBRN, TATRAXAIERTIE, T R—/NILF — > DR & A
BT T4v 077y b7 +—LDOMEA%EL T, APACTILKRZHKITTWL5

S8 TATREZAINETIILESITZOHIBORIAERY FAERICED LD
BEEDL-DTEAID,

3 © 2025 Jones Lang LaSalle IP, Inc. All rights reserved.


https://www.jll.com/en-us/insights/2025-global-hotel-investment-outlook

APACD Z A4 7 RZ A LT IL2025

~

1

R DTG R

TATREA KT ILOREEEL
2014F H 52024 F D 10FEE THFIC
BILK, 2027TFEF TICIE. T HIC
M%DREAFEIND,

SATARA KT ILOBERHIL
RET Y THEEIRICE S I -
Za—Y—=F Vv -EmT7 YT DIER
B, el RRETIESIM -
Za—Y—=JVv Nty

4

FATARAIKRTILIE, [EET Y
TR = IV EA LTS 5 72BN
Y RRT=ILTTHEREDIL
HELND,

APACD 5 4 7 R Z A LT LTS Z
Z5HIFETIO) 7 FAFRS AL,
NEZKFT 7 v RAERR ARG
71 (REZEHDSEIL L) %##FD,

5

6

APACICHITBAFA T7RAXAILFKTIL
TIFIEIOADRT'L T 7 LA R BN
5h. &EH - g THIFIIEKRA,

TATRAEA KT IVICE T D55E
BEEHI-YRER (BEET) kLT,
RERBDFRTILE30% LM B,

© 2025 Jones Lang LaSalle IP, Inc. All rights reserved.



APACD Z A4 7 RZ A LT IL2025

FATARANWNKTINET T4y 7
RTLE, EbbHREKRDBE—RA
RTIVEIZERZHMBEDOHRE L&
B AERE RT3, 7=72L. 7
T4y I RTILHMIALRPCRERS
BOBDIZTFL., 74 T7REZAILK
TIVIIKRFERTILEANEZ L, 7
=Tk confvYiLTFa 70y
7 Lk e, K VIREWERmmE % A
HLTWSE S TH 5,

THAVADZ DY LBDOEWE
BEARRICLY, BHOMEZ [BE
TOBILAI o TAEDDHED
VaELNRTY Y I RAR=XTOIR
Bl ~LBERLTWLWS,

*“An investor’s guide to lifestvle hotels’, JLL 2023 & Y $k#%

SA T7RARAIETILOREH*

HOI vy Fv—2sth3EFBEMDOS
WL R NZ ¥R — A7 xHADR
mEsZHANBINEBEEZZZ. B
AR EHMTEOMAZBEFERK LT
DEEETIEEILILTWS,

ENREWRTIVAEROREICHE T T
REDERZHERITHZLICTLY.,
BEHD O DOXFFERS EMENLREE
BE, ZELEZFyyyavo—%
RIRFICER TE 5,

FATREZAIWKRTIVIEEEE LT
BN T H+—< VR ERELTSH
V. 1ZEH7-Y) OFHEMER—XT
FEXRI2%HET. EREKRTIVICHL
120bp (1.2%) D7 L I 7 L%
LTW3,

FATRAZAINEKRTIVIZERENR &
LThlEmEBANTHY . EEH
mey Y — Mg TOILKICINZ T,
FE--AF-FEREEVLSTZEERET
LTORERMBUOLPFEING,

© 2025 Jones Lang LaSalle IP, Inc. All rights reserved.


https://www.jll.com/en-us/insights/an-investor-s-guide-to-lifestyle-hotels

Lo
IN
o
~
=
I~
£
=
4
&
X
N
4.
N
S
(@)
<
o
<C




APACD Z A4 7 RZ A LT IL2025

T4 T REA KT IVTHHIF2014~2024F CAERR K%
ER L. 2027TFE £ THBRE34% &I RE RGO RIA
H

APACTIZ, BE20ERMICHIZY T4 7 AKX A ILKTILOMHES
NELCERRLTE, ZOHKIE, 2014FE A HRFICHEL .
gl WEREADBEY #R LT, ZDEESLUE, APAC
IZ13#965,000F DF - T4 7R XA IR TILOEZEHLHE
L7z $IC. BEIOEREIIAELZEEHTHY . BREZHIZL
ZOHREICAMZICEML 7z, DRV RRIZ, FEBRE O
HEHERDDEBEDEIFEILE, 47 RAXA KT ILOMM
BERHBLIRRAERY T4 7L —FPMIREEEICLS
HENARY Y a v JmiomAzRBLTWS,

2024F (2, T4 T ARZAIKRTIVIIFERERTILEERICH
HIHEETEERSEERLT:, ZORRIEHEE. 2025~
2027 ICIFFR KR T IULHIED6~9% W T4 7R R ALK TIL
ERBEFHINTWS, INIE. 2024FDELEFKAIKEZE X
SICERY ., T4 T7RRAIKETILAD IFC—BRNAET— LA
Tld%m <, APACOFTILVERICBIT2EEARELTESEL
-2 RLTW3,

Figure no. 1
Growth in lifestyle hotel supply in Asia Pacific
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Subregion CAGR 2008-2024
Greater China (GC) 21%
Southeast Asia (SEA) 14%

North Asia (NA) 26%
Australia New Zealand (ANZ) 34%
South Asia (SA) 12%

Figure no. 2
Existing lifestyle hotel supply by subregion (in no. of rooms)
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Figure no. 3
Proportion of lifestyle hotel supply by segment - Asia Pacific (% of total rooms)
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Number of new lifestyle brands entering the Asia Pacific market by positioning

Positioning 2008 to 2013 2014 to 2019 2020 to 2024 2025to 2027
Luxury 4 2 3 5
Upscale & Upper Upscale 8 10 9 4
Upper Midscale & below 1 3 1 1

Source: JLL Research, Industry sources
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Figure no. 4
Top 3 lifestyle hotel groups in Asia Pacific (in no. of rooms)
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Figure no. 5

Proportion of Local/Regional lifestyle brands vs. International (in no. of rooms) - Asia Pacific
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Figure no. 6
Average Daily Rate

200
179 181
180 169
1o 158 161 162
160 149 153 154
8 143

140

120
()
3 100
D)

80

60

40

20

0
2024 2025 2024 2025 2024 2025
APAC SEA ANZ

Lifestyle ® Marketwide

Note: 12-month rolling data as of April 2025, USD base
Source: HOTSTATS a Duetto company
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This report has been prepared solely for information purposes and does not necessarily purport to be a
complete analysis of the topics discussed, which are inherently unpredictable. It has been based on sources we
believe to be reliable, but we have not independently verified those sources and we do not guarantee that the
information in the report is accurate or complete. Any views expressed in the report reflect our judgment at this
date and are subject to change without notice. Statements that are forward-looking involve known and unknown
risks and uncertainties that may cause future realities to be materially different from those implied by such
forward-looking statements. Advice we give to clients in particular situations may differ from the views expressed

in this report. No investment or other business decisions should be made based solely on the views expressed
in this report.
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About HotStats

HotStats, now a Duetto company, is a global data benchmarking company offering specialized performance
analysis and a benchmarking tool that helps analyze financial and operational data from a diverse range of
hotels globally. This provides hotel owners, operators, and investors with valuable insights into the financial
performance of their properties against their competition — an invaluable resource for weighing options and
evaluating investment opportunities. For a quick demo, email us at Askus@hotstats.com or visit
www.hotstats.com.

Duetto recently welcomed HotStats into its ecosystem as part of a shared vision: to become the Revenue
and Profit Operating System for the hotel industry. While the platforms remain distinct today, HotStats
becomes a core part of that vision — bringing deep profitability and operational insight to complement
Duetto’s strengths in pricing and revenue strategy. This collaboration enables hotel owners and operators to
better connect forecasting, pricing, and full P&L visibility, supporting a shift from top-line growth to bottom-
line impact. Over time, the goal is to deliver a more unified experience that helps teams act faster, uncover
hidden profit opportunities, and drive smarter decisions across the business.



